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ADSA Sponsorship Policy 

 

Sponsorships and collaborative partnerships with industry are important to ADSA, creating a platform for 

engagement between ADSA and industry, supporting public health messaging and having an impact on the 

availability and promotion of healthier choices.  

 

ADSA is a registered NPO and the day-to-day running of the association is primarily made up of annual 

membership fees. ADSA also relies in part on sponsorship and advertising income to sustain its operations. 

ADSA remains transparent and confident that the independence of the association is not compromised by 

financial support received from sponsors. In accepting support, ADSA enters into a mutually beneficial 

collaboration with these organisations, where the sponsor is entitled to certain benefits and services. All 

sponsors are bound by the ADSA Sponsorship Policy.   

 

ADSA Sponsorship Policy 

All potential ADSA sponsors are evaluated to ensure that they are consistent with ADSA’s evidence-based 

approach to nutrition. ADSA adheres to and enforces the following principles in its relationships with sponsors:  

 

1. Adherence and commitment to ADSA's mission, vision, positions and policies  

ADSA sponsors are committed to the mission and vision of ADSA. Each sponsor’s objectives reflect this 

commitment and are aligned with ADSA’s strategic goals. The corporate integrity of ADSA and the ADSA 

members’ professional reputation will always be the first consideration when considering collaboration. 

 

2. Scientific Accuracy  

All sponsor materials, presentations and information shared with members are internally reviewed for scientific 

accuracy, adherence with ADSA’s positions and policies and for appropriateness for ADSA members.  

 

3. Non-endorsement  

ADSA does not endorse any brand, company, product or service.  
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4. Non-influence  

ADSA’s programmes, leadership, decisions, policies and positions are not influenced by sponsors. ADSA’s 

procedures and formal agreements with external organisations are designed to prevent any undue corporate 

influence.   

 

5. Management of funds 

The income from sponsorship at national level shall be pooled and used primarily for administration costs 

associated with the day-to-day running of the association. Where there is a direct association – for example 

sponsorship of an event, it will be acknowledged by the event organisers prior to and during the event.   

 

6. Contract of agreement 

The final agreement with any collaborating partner will be embodied in a formal Letter of Agreement or Contract, 

depending on the scale and complexity of the undertaking.  

 

Disclaimer:  

ADSA communication and messages are based on evidence-based reviews of the latest and most authoritative 

science. ADSA builds and maintains its reputation by scrupulous attention to facts, science and honesty. It is at 

the discretion of ADSA whether to take on a sponsor or not. ADSA reserves the right to remove a sponsor at any 

given time at the discretion of the ADSA Executive Committee. ADSA reserves the right to ask for substantiation 

of any claims made by sponsors pertaining to products or procedures. Unsubstantiated information will not be 

communicated.  

Sponsors are not allowed to have the ADSA logo on their communication to the public or on any promotional 

material. Similarly, sponsors are prohibited from publicising that they are an ADSA sponsor on the said 

communication.  

ADSA will not consider partnership opportunities with manufacturers of alcoholic beverages or cigarettes, or e-

cigarettes. 

 

Types of ADSA Partnerships 

5.1 Collaborative partnerships: a non-commercial relationship between ADSA and other partners on mutually 

agreed projects that support public wellbeing and are consistent with association objectives, supported nutrition 

principles and current scientific knowledge. Examples include professional bodies, consumer groups, health 

charities, food interest groups and food industry groups.  

 

5.2 Sponsorships: corporate sponsorship of ADSA at a national level, where the funds are pooled and allocated 

to the day-to-day administrative aspects of running the association. In exchange for this funding, the corporate 

sponsor is entitled to certain benefits depending on the package selected. The sponsor shall be reviewed against 

criteria to determine suitability in terms of alignment to achieving ADSA’s goals and objectives. 
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5.3 Advertising: product or service communication with ADSA members on an ad hoc basis via the weekly 

mailer, stand-alone mailers or quarterly electronic newsletters, for which an advertising fee will apply.   

 

5.4 Event sponsorship: ad hoc participation at ADSA in-person events, by providing funding in exchange for 

advertising space (such as a stand, inclusion of content into the member goodie bags etc.). Event sponsors will 

not be permitted to influence the content of the event and will not have access to attendance registers or contact 

lists for event attendees. A sponsor may however request attendees to voluntarily provide their contact 

information during an event. 

 

5.5 ADSA Learn collaboration: sponsorship of learning content for the ADSA Learn platform. A fee will apply 

for sponsorship of activities such as journal articles with multiple choice questions, webinars (live or pre-

recorded) and short course, self-directed learning activities. ADSA Learn sponsors will not be permitted to 

influence the activity content and will not have access to attendance registers or contact lists of activity 

participants. The learning material may not contain any commercial or product information or logos. Company or 

product information may be placed on activity marketing material and adjacent platforms. 

 

Procedure for Evaluating a Proposal for Partnerships 

A company considering potential sponsorship or advertising is screened to understand their goals, reasons for 

interest in partnership with ADSA as well as their key nutrition and marketing messages to ADSA members and 

the public. A Risk and Opportunity screening matrix is used to score the company as low risk, moderate risk or 

high risk, as well as low opportunity, moderate opportunity and high opportunity. High risk companies are not 

considered suitable collaborative partners of ADSA. Companies scoring moderate risk are discussed with the 

ADSA Executive Committee to determine whether additional parameters would be required to allow the 

partnership, or whether the risk is too high to allow partnership. Companies scoring low risk score are invited as 

a sponsor according to the requirements of the ADSA sponsorship policy, and the benefits and costing 

agreement. 

 

Designated products as defined by R.991 (namely infant formula, follow-up formula, infant or follow-up formula 

for special dietary management of infants with special medical conditions, complementary foods, liquid milks, 

powdered milks, modified powdered milks or powdered drinks marketed or otherwise represented as suitable for 

infants and young children, feeding bottles, teats and feeding cups with spouts, straws or teats) will not be 

permitted to be advertised in ADSA communication, or to be promoted at ADSA events. A company involved in 

the sale and manufacture of designated products is not permitted to be an exclusive sponsor at an event. 

 

For more information on advertising, sponsorship or exhibiting opportunities, please contact: coo@adsa.org.za.  
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